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Use of a comprehensive, 
integrated internet-based STI/HIV 
testing service in Vancouver, 
British Columbia and uptake by 
promotion strategy 



British Columbia is no exception 

•  Increasing rates of STI 

•  Closures of STI clinics in some regions 

•  STI clinics operated by the BC Centre 
for Disease Control (BCCDC): 

–  Operating at maximum capacity 

–  Increasing number of drop-in clients 
are turned away 

•  Service pressures and need to facilitate 
testing among persons at risk of STI led 
to development of an online testing 
service 
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•  Provides online access to testing for chlamydia, gonorrhea, 
syphilis, HIV and hepatitis C  

•  Is integrated with current STI public health and clinical 
practices, through the provincial STI clinic at the BC Centre for 
Disease Control 

•  Is a “virtual clinic” of the BCCDC 
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•  Improve sexual health by increasing uptake & frequency of 
STI/HIV testing à increased timeliness of diagnosis 

•  Reach populations at greater risk of infection & facing barriers 
to testing (e.g., youth / gay, bisexual and other men who have 
sex with men (MSM) / people in rural areas)  

•  Increase STI clinic capacity (e.g., reduced wait times) & 
improved use of clinician resources (e.g., less time spent on 
asymptomatic screening) 

•  Pilot, evaluate, and scale-up/expand 
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getcheckedonline.com 
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Get Checked… Where? The Development of a 
Comprehensive, Integrated Internet-Based Testing 
Program for Sexually Transmitted and Blood-Borne 
Infections in British Columbia, Canada 

JMIR Research Protocols 2016: 5(3) Jul-Sept 
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Go live 
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Promotion strategy #1:  
Sign-up in clinic and invitation email to use the 
service (clinic invitees) 
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Promotion strategy #2: 
Access codes if drop-in to the clinic and can’t be 
seen, or call for an appointment and do not want 
to wait (turn-aways) 
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Promotion strategy #3: 
Social marketing campaign to gay, bisexual and 
other men who have sex with men (campaign) 
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Objectives 

•  To compare uptake of GCO through the various steps in the 
testing process across three promotional strategies 
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Methods 

•  Demographics, risk assessment responses, data on progression 
through steps extracted from GCO database 

•  STI diagnoses extracted through chart review 

•  Accounts created between Sept 9, 2014 and Dec 31, 2015 
–  Included test episode outcomes through March 31, 2016 

•  Descriptive, bivariable analysis between promotional strategies 
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Completion by step 
(N= 868 accounts between Sept 2014-March 2016) 



Who is using GCO?  
(n=868 Accounts, December 2015) 
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Characteristic Percent 

Age Mean age (range) 32 years 
(16-79) 

Sex Female 
Male 
Trans 

28 % 
71 % 
<1 % 

Ethnicity White 
Chinese 
Aboriginal 
No response 

65 % 
9 % 
2 % 
12% 

Region City of Vancouver 
Suburban & Greater Vancouver 
Other 
No response / invalid 

62 % 
23 % 
4% 
12% 



Sexual history 
(n=487 clients completing lab forms) 
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Characteristic Percent 

Symptoms 15% 

Contact to STI 7% 

MSM 42% 

4+ partners (last 3 mos) 27% 

Condomless anal or vaginal sex (last 3 mos) 41% 

STI diagnosis (last 12 mos) 15% 

First time test 9% 

Last test > 1 year ago 23% 



Program outcomes 

Promotional 
strategy 

Accounts 
created  

Lab forms 
created* 

Specimens 
submitted* 

Positive 
results^ 

Repeat 
testing*^ 

Clinic invitees 337 
 102  
30% 

 62  
18% 

0  
0% 

29  
47% 

Turn-aways 298 
249  
84% 

184  
62% 

6  
3% 

39  
21% 

Campaign 194 
130  
67% 

 58  
30% 

3  
5% 

23  
40% 

Other 39 
 25  

64% 
 14  

36% 
1  

7% 
 5  

36% 

Total 868 
506  
58% 

318  
37% 

10  
3% 

96  
30% 

P<0.05 comparing promotional strategies; ^ denominator is number of specimens submitted 18 



Positive results 
(Sept 2014-March 2016) 

•  3 chlamydia 
•  4 gonorrhea 
•  1 chlamydia and gonorrhea co-infection 
•  2 syphilis 

19 



Conclusions 

•  Successful pilot – expanded to other regions in 2016 
–  New STI diagnoses 
–  Acceptable to clients (repeat use, feedback received) 
–  Used by clients at risk of infection, use by first-time testers 
–  Integrated with public health and clinical practice 

•  Drop-off at each stage of the testing pathway 

•  Differences by promotional strategy 
–  Highest completion of testing and greatest number of positive results 

among turn-aways 
•  Motivated to test 
•  Increased clinical capacity 
•  Likely led to earlier diagnoses 
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Panel D: Cumulative GCO uptake (Sept 9, 2014 to July 31, 2016) 

 
 
 
 

 Accounts 
Created 

Requisitions 
created 

Completed 
testing 

Positive 
results 

       
    # Accounts 2326 2021 1296 53 

% (of previous) --- --- 66% 4% 
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